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1. 3araabHa ingopmanis

Hazsa qucounJinm Business and spoken English in hotels and restaurants
OceiTHBO-TIpPOdeciiina MixHapoaHU TOTeTbHUN Oi3HeC
nporpama

Cuoeuiajizauis —

CuneuiajbHicTh 241 «I'oTesnbHO-peCcTOpaHHA CIIPaBa»
I'asny3b 3HAHB 24 «Cdepa 06cnyroByBaHHSD)
OcBiTHiii piBeHb OakanaBp

Craryc JUCUMIIIHA 00608’ s13xk0Ba KoMroHeHTa OII1
Kypc/cemectp 1,2,3,4/1,2,3,4,5,6,7,8
Po3noain 3a Bunamu 3auate | [Ipaktuuni 3anstrs — 480 rog.

Ta rOAMHAMHU HABYAHHSA CawmocriitHa po6ota — 960 ros.
MoBa BUKJIQIaHHS aHTIiHChKa

IMocunanus Ha caiiT https://d-learn.pro

AUCTAHIIHHOTO HABYAHHS

2. Onuc aucouIIiHg

Mera BukiagaHHs HaBuajdbHOI muctmiutiad «Business and spoken English in hotels and
restaurants» — ¢opMyBaHHs 1 pO3BUTOK MpodeciiiHOT KOMYHIKAaTUBHOT KOMIIETCHTHOCTI CTYJIEHTIB JIJISt
aJICKBaTHOI TOBEIIHKM B pPEAJbHUX CHUTYAIisIX aKaJeMi4HOTO, MpogeciiiHoro ta moOyTOBOTO JKUTTS,
XapakTepHUX s (haxiBIliB TOTEIBHO-PECTOPAHHOT 1HAYCTPii MI>KHAPOIHOTO PiBHS.

BuBuennst mucuumutinn «Business and spoken English in hotels and restaurants» macte 3mory
BIOCKOHAJIUTH 3HAHHA 3 aHIJIMCHBKOI MOBH Ta HAaBHYKM il BOJOJIHHA B MeEXax aKaJIeMIiyHoi,
3araJlbHOEKOHOMIYHOI Ta IPOQeCiitHOT TEMATHUKH.

OcHOBHUMHM 3aBAaHHSIMH BUBYEHHs HaBuanbHOl mucumiutiau «Business and spoken English in
hotels and restaurants» € gocSTHEHHS TaKHUX IICH:

— QaKTUBI3YBaTH Ta BIOCKOHAJIUTH 3HAHHS, YMiHHS, HAaBUYKH [0 MPAKTUIHOMY BOJIOJIHHIO

AHTTIMCHKOIO0 MOBOIO (ay/I1FOBaHHS, YATAHHS, MOBJICHHS, TUCHMO, TIEPEKIaN);

— CTBOPHUTH IMUPOKY TCOPETHUHY 0a3y MIOJ0 BUKOPUCTAHHS aHTJIIMCHKOI MOBH Y PI3HUX Taly3siX
J7I0BOT Ta MOOYTOBOI KOMYHIKaIIii;

— HaBYMUTUCA BOJOJITH HAaBUYKAMU CILUIKYBaHHS aHIJIIHCHKOIO JUIOBOIO MOBOIO B THIOBHX
CUTYyaIlisIX: JIJIOBa PO3MOBA, JIIJIOBA 3YyCTpiy, ALIOBA Hapajaa, MOJJOPOXKi, criBOecima mia Jac
npuiiomy Ha poOOTy, a TAKOXK y MOOYTI,

— O3HAMOMHTHUCS 3 TOJOBHUMH (opMaMu aHTJIIHCHKOI MUJIOBOT JOKyMEHTAIlli, HaBUUTHCS
yKJIaJaTh JOKYMEHTH, a caMeé MakeT JOKYMEHTIB MJis MpaleBlallTyBaHHS Ta AiIOBOi
KOPECIIOHACHIIIT;

— O3HAaHOMHUTHCS 3 KyJbTYPHUMH BiIMiHHOCTSIMH TIOBEIIHKH MpPEICTaBHUKIB Pi3HUX KpaiH y
CUTYAIliSX JJIOBOTO Ta MOOYTOBOTO CIIJIKYyBaHHS.

Komnemenmnocmi:
3araJjbHi KOMIIETEeHTHOCTI:
3K 04. HaBuuku BukopucTanHs iHQOpMaIIHHUX 1 KOMYHIKAI[IHHUX TEXHOJIOTIH.
3K 07. LlinyBaHHs Ta oBara pi3HOMaHITHOCTI Ta MYJIETUKYJIbTYPHOCTI.
3K 11. 3aaTHICTh CHIIKYBAaTHUCS 1HO3EMHOIO MOBOIO.
CrenianabHi (¢paxoBi, npeaMeTHi) KOMIIETEHTHOCTI:
CK 01. Po3yminns npeaMeTHOI o0acTi i crienudiku mpodeciiHoi qiSIbHOCTI.
CK 04. 3gatHicTs (hopMyBaTH Ta peanizoByBaTH e()eKTHBHI 30BHIIIHI Ta BHYTPIIIHI KOMYHIKaIlil Ha
MiPUEMCTBAX CEepH TOCTUHHOCTI, HABUYKHU B3a€EMO/IIT.
CK 07. 3patHicTh po3poOisiTH HOBI MOCHYrd (MPOIYKIIIO) 3 BUKOPHCTAHHSIM 1HHOBAIIHMX
TEXHOJIOT1i BUPOOHHUIITBA Ta 0OCIYTrOBYBaHHS CIIO’KMBAYiB.




CK 08. 3partHicTh pO3poOJISATH, NMPOCYBATH, peasli30BYBATH Ta OPraHi30BYBaTH CIHOXKHBAHHS
TOTEJIbHUX Ta PECTOPAaHHUX MOCYT ISl PI3HUX CETMEHTIB CIIOYKHUBAYiB.

Ilpozpamni pesynomamu naguanns

PH 03. BinbHO criiikyBatucs 3 MpodeciiHuX MUTaHb JEPKABHOIO Ta 1IHO3EMHOKO MOBAaMH YCHO 1

HCBMOBO.

PH 08. 3actocoByBaTH HaBHUYKH HPOAYKTHBHOIO CIUJIKYBaHHS 31 CIIOKMBauaMU TOTEIBHUX Ta

pECTOpaHHUX TOCIYT.

PH 16. BuxkonyBati caMOCTIiHO 3aBJaHHs, pO3B’A3yBaTH 3a7a4i 1 MpoOJIeMH, 3aCTOCOBYBATH iX B
pi3HuX npodecifHUX CUTYAIlisIX Ta BIIMOBIIATH 33 PE3YIbTATH CBOET JiSUIBHOCTI.

3. CTpyKTYypa Kypcy

IIpakTH4Hi 3aHATTH

Tema
Pe3y.111>TaTn HaBYaHHA 3aB)1amm
| kype. 1-ii cemecTp.
Monyas 1.
3micToBuii moayas 1. Job Descriptions. Destination Presentation. Luxurious Hotels

Tema 1. 1.1. Job advertisement. [TuranHs, rpaMaTUy4Hi

Careers in Tourism. 1.2. Job description. BIIPAaBU, CAMOCTIiiHa
1.3. Communication skills. MIPaKTUYHA PoOOTa
1.4. Job interview.
1.5.Grammar. All types of questions.
1.6. Writing a Curriculum Vitae / Covering

Letter.

Tema 2. 2.1. Types of Tourism.

Destinations 2.2. Los Angeles as a tourist destination. [TutanHs, rpaMaTHyHi
2.3. Hollywood Boulevard. BIIPAaBH, CAMOCTIiTHA
2.4. Destination presentation. MIPaKTUYHA PoOOTa
2.5. Grammar. The Present Simple Tense/The
Present Continuous Tense.
2.6. A Guided tour of London.

Tema 3. 3.1. Describing hotel facilities

Hotel Facilities 3.2. Facilities in luxurious hotels. [TutanHs, rpaMaTuyHi
3.3. Berlin's best hotels. BIIPaBH, CAMOCTIHHA
3.4. Grammar. Degrees of comparison of the IpaKkTHIHA poboTa
adjectives.

3.5. Grammar. Have/Get something done.
3.6. Hotel inspection.

3micToBuii moayan 2. The History of Tour Operators. Perfect Hoteliers. Educational Report

Tema 4. 4.1. Tough times for Britain’s holidaymakers. [Tutanns, rpaMaTuyHi
Tour Operators. 4.2. E-commerce impact on tourism. BIIPABH, CAaMOCTIHA
4.3. Package holidays. IpaKkTU4YHA poboTa

3.4. Dealing with complaints.

4.5. Grammar. The Present Perfect Tense/The
Past Simple

4.6. Writing a letter of apology.

4.7. Consolidation 1.

Tema 5. 5.1. Cloning the perfect hotelier. [TuTanHs, rpaMaTUyHi
Dealing with Guests 5.2. Describing people. BIPaBH, CAaMOCTil{Ha
5.3. Dealing with complaints. pakTUYHA PoOOTA




5.4.

Communication problems.

5.5.Grammar. The Article.

5.6.

Writing a memo.

Tema 6.
Travel Agencies

6.1.
6.2.
6.3.
6.4.
6.5.
6.6.

Telephone etiquette.

Duties of a travel agent.
Educational reports.

A weekend break in Madrid.
Grammar. The Future.
Designing an individual holiday.

[Tutanns, rpaMaTuyHi
BIIPaBH, CAMOCTIHHA
IpaKkTUYHA poOOTa

| kype. 2-ii cemecTp.
Moayas 2.

3micToBuii moayss 3. Booking Procedures. Places of Interest. Air Travel

Tema 7.
Hotel Reservations

7.1.
7.2.
7.3.
7.4.
7.5.

7.6.

Hotel reservation procedure.
Politeness.

Taking and leaving messages.

Text messaging.

Grammar. Reported Speech / Indirect
questions.

Conference facilities.

Tema 8.
Seeing the Sights

8.1.
8.2.
8.3.
8.4.
8.5.
8.6.

Places of natural beauty

Tourist information centre.
Making suggestions.

Beer and wine making processes.
Grammar.The Passive Voice.
Organising museum tours.

8.7. Consolidation 2.
Tema 9. 9.1. Airport check-in procedure.
Getting Around 9.2. Holiday travel information.
9.3. Driving in New York.

9.4.
9.5.
9.6.

Car Hire. Rental policies.
Grammar.Modal Verbs.
Means of transport.

[TutanHs, rpaMaTuyHi
BIIpaBH, CAMOCTIHHA
IpaKkTU4YHa poboTa

[MutanHs, rpaMaTuyHi
BIIPaBH, CAaMOCTIHA
IpaKkTU4YHA poOoTa

[TuTanns, rpaMaTuydHi
BIPaBH, CAMOCTil{Ha
IpakTU4YHA poOOTa

3micToBuii moayasn 4. French Cuisine. Festivals. The Nile Valley.

Tema 10.
Eating Out.

10.1. Eating out in Paris.

10.2. Describing food.

10.3. Dish preparation processes.

10.4. Choosing a restaurant.

10.5. Grammar. Countable/ Uncountable Nouns.
10.6. Taking orders in a restaurant.

Tema 11.
Traditions.

11.1. World traditions, customs, rituals.
11.2. The tea ceremony.

11.3. Japanese theatre.

11.4. Ukrainian traditions.

11.5. Grammar. Defining Relative Clauses.

Dates.

11.6. Public Holidays.

Tema 12.
Special Interest Tours

12.1. Advertisements of special interest tours.
12.2. A radio call-in.

12.3. Designing a honeymoon holiday.

12.4. A cruise on the Nile.

12.5. Grammar. Conditionals 1,2,3.

12.6. The hotel management game.

12.7. Consolidation 3.

[TutanHns, rpaMaTuyHi
BIIPaBH, CAaMOCTIHA
IpaKkTU4YHA poOoTa

[TutanHs, rpaMaTuyHi
BIIPaBH, CAaMOCTIHA
MpakTU4YHA PoOOTa

[TuTanHs, rpaMaTUyHi
BIIPaBH, CAaMOCTil{Ha
IIpaKTHU4Ha poboTa

Il kypc. 3-ii cemecTp.




Moayas 3.

3microBuii moayJib 5. Selling Dreams. Journeys. Accommaodation.

Tema 1.
Selling Dreams.

1.1. Money matters.

1.2. Describing locations.

1.3. Marketing.

1.4. Case study: Designing a tour.
1.5. Grammar: tense review.

Tema 2.
Getting There.

2.1. Means of Transport.

2.2. Journeys.

2.3. Dealing with the public.

2.4. Case study: Improving a service
2.5. Grammar: multi-word verbs.

Tema 3.
Accommodation.

3.1. Types of accommodation.

3.2. Facilities and services.

3.3. Dealing with complaints.

3.4. Case study: Investigating customer
complaints.

3.5. Grammar: modal verbs.

[Turanss, rpaMaTH4HI
BIIPAaBH, CAMOCTii{Ha
NpakTHYHa poboTa

[Turanss, rpaMaTH4Hi
BIIPaBH, CAMOCTIii{Ha
IpakTHYHa poboTa

[Tutanns, rpaMaTuydHi
BIPaBH, CAaMOCTil{Ha
pakTUYHA PoOOTa

3microBuii MoayJib 6. Destinations, attractions and activities.

Tema 4.
Destinations.

4.1. Weather, climate.

4.2. Features and attractions.

4.3. Offering advice.

4.4. Case study: Developing a destination.
4.5. Grammar: articles.

Tema 5.
Things to Do.

5.1. Geographical features.

5.2. Describing attractions, activities, works of art.
5.3. Speaking to a group: a guided tour of an art
gallery.

5.4. Case study: Planning a coach tour.

5.5. Grammar: conditional structures with if.

Review and
Consolidation 1.

1. Descriptions.

2. The marketing mix.

3. A weather forecast.

4. Making suggestions.

5. Transport vocabulary.

6. Types of accommodation.

7. Letter of apology.

8. Works of art.

9. Grammar: articles, modal verbs.
10. Grammar: tense review, conditional structures
with if.

[TuranHs, rpaMaTHYHI
BIIPAaBH, CAMOCTiifHa
NpakTHYHa poboTa

[Tutanns, rpaMaTuydHi
BIIPaBH, CAaMOCTiliHa
IIpaKTHU4Ha poboTa

[TuTanHs, rpaMaTUyH1
BIIPAaBU, CAMOCTIiiHa
IIpaKTHU4Ha poboTa

Il kypc. 4-ii cemecTp.
Moayas 4.

3microBuii moayJs 7. Types of Tourism. Running a Hotel.

Tema 6.
Niche Tourism.

6.1. Niche tourism vs mass tourism.

6.2. Sectors in niche tourism.

6.3. Medical tourism.

6.4. Case study: Improving client security.
6.5. Grammar: verb + infinitive or —ing form.

TemaT.
Cultural Tourism.

7.1. Cultural tourism and cultural tourists.
7.2. Planning an exhibition.

7.3. Taking part in meetings.

7.4. Case study: Presenting a proposal.
7.5. Grammar: the passive.

[TuTanHs, rpaMaTUyHi
BIIPaBH, CAMOCTIHHA
IpaKkTUYHA poboTa

[TuTanus, rpamMaTuyH1
BIIPAaBU, CAMOCTIii{Ha
MpaKkTHU4Ha poboTa




Tema 8.
Running a Hotel.

8.1. Have you got what it takes to run a hotel?
8.2. A day in the life of a hotel manager.

8.3. Hotel inspection.

8.4. Giving presentations.

8.5. Case study: Transforming the team.

8.6. Grammar: have / had something done: -ed / -
ing adjectives.

[Tutanns, rpamMaTU4H1
BIIPAaBH, CAMOCTIiiHa
MpakTUYHA poOoTa

3micT

oBuii moayasn 8. Customer Service. Business Travel.

Tema 9.
Customer Service

9.1. Customer service terms, personal qualities.
9.2. Customer feedback.

9.3. Handling telephone skills.

9.4. Case study: Improving customer service.
9.5. Grammar: question forms.

Tema 10.
Business Travel.

10.1. Changes in business travel.
10.2. Travelling and team-building.
10.3. Socializing.

10.4. Game: The Trade Fair Game.
10.5. Grammar: past perfect.

Review and
Consolidation 2.

1. Niche tourism.

2. Personal qualities.

3. A travel story.

4. Commonly confused words.

5. Grammar: have / get something done.
6. Linking words.

[Turanns, rpaMaTuyHi
BIIPaBH, CAaMOCTil{Ha
MpakTUYHA PoOOTa

[TutanHs, rpaMaTHYHI
BIIPAaBH, CAMOCTIii{Ha
npakTHYHa podoTa

[Tutanns, rpaMaTuyHi
BIIPaBH, CAMOCTIHHA
IpaKkTU4YHa poboTa

3microBuii moayJb 9. Career Choices. Business sectors.

III kypc. 5-if cemecTp.
Moayas 5.

Tema 1.
Career Choices.

1.1. Transferable skills.

1.2. Career advice.

1.3. Building rapport.

1.4. Networking.

1.5. Writing: Emails — introducing yourself.
1.6. Business workshop.

Tema 2.
Business Sectors.

2.1. Japan’s economy.

2.2. The energy industry.

2.3. Dealing with interruptions.

2.4. Voicemail messages.

2.5. Writing: Emails — Action points.
2.6. Business workshop.

[TuranHs, rpaMaTHYHI
BIIPAaBH, CAMOCTIiiTHa
npakTHYHa poboTa

[Tutanns, rpaMaTuyHi
BIIPaBH, CAMOCTIHHA
IpaKkTU4YHa poboTa

3microBuii moayJnb 10. Projects. Global Markets.

Tewma 3.
Projects.

3.1. Project management.

3.2. Large-scale projects.

3.3.Giving instructions.

3.4. Meetings: Updates and action.

3.5. Writing: Email requesting an update.
3.6. Business workshop.

Tema 4.
Global Markets.

4.1. One size fits all.

4.2. Online markets.

4.3. Managing conversations.

4.4. Building consensus.

4.5. Writing: Letter confirming an order.
4.6. Business workshop.

[TutanHs, rpaMaTuyHi
BIIPaBH, CAaMOCTil{Ha
IpaKkTU4YHA PoOOTa

[TuranHns, rpaMaTUy4Hi
BIIPaBH, CAaMOCTil{Ha
IpaKkTU4YHA PoOOTa

III kypc. 6-ii cemecTp.




Moayas 6.

3microBuii moayJb 11. Design and Innovations. Safety and Security.

Tema 5. 5.1. Innovative product design.
Design and 5.2. Product testing.
Innovations. 5.3.Managing information.
5.4.Selling a product.
5.5. Writing: Product review.
5.6. Business workshop.
Tema 6. 6.1. Safety at work.

Safety and Security.

6.2. Being security-conscious.
6.3.Dealing with disagreement.

6.4. Dealing with conflict.

6.5. Writing: Instructions and warnings.
6.6. Business workshop.

[Turanss, rpaMaTH4HI
BIIPAaBH, CAMOCTii{Ha
NpakTHYHa poboTa

[TutanHs, rpaMaTUy4Hi
BIPaBH, CAMOCTil{Ha
pakTU9YHA PoOOTa

3micToBmii MmoayJab 12. Customer Service. Communication.

Tema 7.
Customer Service

7.1. Airline customer service.

7.2. Hanging on the telephone.
7.3.Responding to customer concerns.
7.4.Generating and presenting ideas.

7.5. Writing: External ‘thank you’ email.
7.6. Business workshop.

Tema 8.
Communication.

8.1. Face to face?

8.2. How to communicate?
8.3.Closing a deal.

8.4. Talking about priorities.
8.5. Writing: Short report.
8.6. Business workshop.

[TutanHs, rpaMaTuyHi
BIIPaBH, CAMOCTIHA
IpaKkTU4YHA poOoTa

[TutanHs, rpaMaTuyHi
BIIPaBH, CAaMOCTIHA
IpaKkTU4YHA poOOTa

IV kypc. 7-ii cemecTp.
Mopayas 7.
3microBuii Mmoayan 13. Trends in Tourism.

Tema 1.

Trends in Tourism.

1.1.Continuous aspect.

1.2.The history of tourism.

1.3.Tourist motivations — push and pull factors.
1.4.Describing visuals.

1.5.Using visuals.

1.6.Tailor a package.

Tema 2.
Get the Message.

2.1. Countable and uncountable nouns.
2.1. Advertising and publicity.

2.3. Web words.

2.4. Collocations.

2.5. Maintaining a website.

2.6. Improve a media profile.

Tema 3.
Hotel Branding.

3.1. Making predictions — degrees of certainty.
3.2. Brands and branding.

3.3. Boutique hotels.

3.4. Hotels of the future.

3.5. Creating a business plan.

3.6. Invest in a hotel.

[TuTanus, rpaMaTuyHi
BIIPAaBH, CAMOCTiiHa
MpaKTHU4Ha poboTa

[Tutanns, rpamMaTU4H1
BIIPAaBH, CAMOCTIii{Ha
MpakTUYHA poOOTa

[Turanss, rpaMaTHYHI
BIIPaBH, CAMOCTIii{Ha
IpakTHYHa poboTa

3micToBuii Moayas 14. Tourism and Community.

Tema 4.
Sustainability.

4.1. Reporting verbs.

4.2. Tourism and community.
4.3. Ecotourism.

4.4. Verb + noun collocations.
4.5. Chairing a meeting.

[TuranHs, rpaMaTUyHi
BIIPAaBH, CAMOCTIii{Ha
MpakTUYHa poOoTa




4.6. Develop an eco-resort.

Tema 5.
Come fly with me.

5.1. The passive.

5.2. Airport facilities.

5.3. Airport security procedures.

5.4. Dealing with difficult situations.
5.5. Develop airport infrastructure.
5.6. Review and consolidation.

[Tutanns, rpamMaTU4H1
BIIPAaBH, CAMOCTIiiHa
MpakTUYHa poOOTa

IV kypc. 8-ii cemecTp.
Mogayas 8.

3micToBuii moayasn 15. Managing Events.

Tema 6. Heritage.

6.1. Past tenses.

6.2. Describing a heritage site.
6.3. Architecture.

6.4. Guiding expressions.

6.5. Working as a tour guide.

6.6. Design a museum exhibition.

Tema 7. Managing events.

7.1. Hypothetical situations.
7.2. Collocations with event.
7.3. Event management.

7.4. Contracts.

7.5. Understanding contracts.
7.6. Make a festival profitable.

Tema 8. Careers.

8.1. Dependent prepositions.

8.2. Applying for a job.

8.3. Remuneration.

8.4. Adjectives describing personality.
8.5. Interviews.

8.6. Recruit the right person.

[Tutanns, rpaMaTuyHi
BIIpaBH, CAMOCTIHA
IpaKkTU4YHa poboTa

[TuraHHs, rpaMaTHYHI
BIIPABH, CAaMOCTIHA
IpaKkTU4YHA poboTa

[TutanHs, rpaMaTuyHi
BIIPaBH, CAaMOCTIHA
IpaKkTU4YHA podoTa

3micToBuii moayas 16. Culinary Tourism.

Tema 9. Gastronomy.

9.1. Relative clauses.
9.2. Food.

9.3. Culinary tourism.
9.4. Describing tourism.
9.5. Giving feedback.
9.6. Plan a new itinerary.

Tema 10. Risk.

10.1. Modal verbs.

10.2. Types of risk.

10.3. Risk prevention.

10.4. Adventure sports.

10.5. Dealing with crisis.

10.6. Game: The Olympic Game.

[Tutanns, rpaMaTuyHi
BIIPaBH, CAMOCTiHA
IpakTUYHa poboTa

[MutanHs, rpaMaTuyHi
BIIPaBH, CAaMOCTIHA
IpaKkTUYHA poOOTa

4. CucreMa Ol[iHIOBAHHS KYpCY

4.1. ®opma miACyMKOBOI0 KOHTPOJII0 HABYAHHS — 3aJiK

Buau HaByaabHOI po6oTH

MakcuMaJIbHA KiJbKiCTHL 0aJ1iB

[IpakTuuHi 3aHTTA (TeMaTHuHU KOHTPOIh) (T) 60
CamocriitHa po6ota (CP) 20
ITpomixuuit TectoBuit KoHTpOIIb (KP) 20
3anik (MakcuMaabHa KUTBKICTH OaiB) 100

4.2. ®opma niICYMKOBOT0 KOHTPOJII0 HABYAHHS — eK3aMeH

[TpakTuuHi 3aHTTA (TeMaTHuHU KOHTPOIb) (T) 20
CamocriitHa po6ota (CP) 10
[Tpomixnmit TecToBuit KOHTpOH (KP) 20




Ex3aMen (MakcumalibHa KUTBKICTh OalliB) 50
Ex3amen 100
5. OuiHOBaHHA BiAMOBiAHO 10 rpadiky HABYAJIBLHOIO NpoIecy
Mopayas 1. 1-if cemecTp
3M-1 KP-1 3M-2 KP-2 cp 3anik
Tl T2 T3 T1-3 T4 T5 T6 T4-6 T1-6 T1-6
5 5 5 100 5 5 5 100 5
30 10 30 10 20 100
Monayab 2. 2-ii cemectp
3M-3 KP-1 3M-4 KP-2 (01 4 Ex3 Ex3amen
T7 T8 T9 T7-9 T10 TI1 TI2 T10-12 T7-12 T7-12 T1-12
5 5 5 100 5 5 5 100 10 50
10 10 10 10 10 50 100
Moayas 3. 3-ii ceMecTp
3M-5 KP-1 3M-6 KP-2 CP Zanik
T1 T2 T3 T1-3 T4 T5 Consolidation 1 T1-5 T1-5 T1-5
5 5 5 100 5 5 5 100 5
30 10 30 10 20 100
Monayas 4. 4-ii cemecTp
3M-7 KP-1 3M-8 KP-2 Cp Ex3 Ex3amen
T6 T7 T8 T 68 T9 T10 | Consolidation | T6-10 T6-10 T1-10 T1-10
2
5 5 5 100 5 5 5 100 5 50
10 10 10 10 10 50 100
Moayas 5. 5-if cemecTp
3M-9 KP-1 3M-10 KP-2 cp 3anik
Tl T2 T1-2 T3 T4 T1-4 Ti-4 Ti-4
5 5 100 5 5 100 10
30 10 30 10 10 100
Moayas 6. 6-if cemecTp
3M-11 KP-1 3M-12 KP-2 Cp Ex3 Ex3amen
5 6 T56 7 T8 T5-8 T5-8 T1-8 T1-8
5 5 100 5 5 100 10 50
10 10 10 10 10 50 100
Monayas 7. 7-ii cemectp
3M-13 KP-1 3M-14 KP-2 CP Zanik
T1 T2 T3 T1-3 T4 T5 Consolidation 1 T1-5 T1-5 T1-5
5 5 5 100 5 5 5 100 5
100
Monayas 8. 8-ii cemectp
3M-7 KP-1 3M-8 KP-2 CP Ex3 Ex3amen
T6 T7 T8 T 6-8 T9 T10 Consolidation T6-10 T6-10 T1-10 T1-10
2
5 5 5 100 5 5 5 100 5 50
10 10 10 10 10 50 100

6. PecypcHe 3a6e3neueHHst

Ocnoena nimepamypa:

1. Across Cultures. Student’s Book. Longman/Pearson Education Limited, 2016.
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12.

13.

14.

15.

16.

17.

18.
19.

Dubicka 1., O’Keeffe M. English for International Tourism. Pre-Intermediate Students’ Book.
Pearson Education Limited, 2009. 144 p.

. Dubicka 1., O’Keeffe M. English for International Tourism. Pre-Intermediate Workbook. Pearson

Education Limited, 2003. 80 p.

Dubicka 1., Rosenberg M., Dignen B., Hogan M., Wright L. Business Partner. A2. Coursebook.
Longman (Pearson Education), 2018. 160 p.

Johns H., Berlis M. Roadmap. Longman (Pearson Education), 2019.160 p.

Strutt P. English for International Tourism. Intermediate Coursebook with DVD. New Edition.
London: Pearson Education, 2013. 128 p.

Strutt P. English for International Tourism. Intermediate Workbook. Longman / Pearson Education
Limited, 2013. 80 p.

Strutt P. English for International Tourism. Upper-Intermediate Coursebook with DVD. New Edition.
London: Pearson Education, 2013. 128 p.

Hooamxosa nimepamypa:
Longman Business English Dictionary. London: Longman / Pearson Education Limited, 2007.
Longman Dictionary of Contemporary English.Longman/Pearson Education Limited, 2015.
Kymbeit M. M., Korruak JI. B. “Individual Tasks for Home Reading for Intermediate Level Students
of Tourism, Hospitality Industry and Management in Sociocultural Activity”. HaBu.-meTo. moCiOH.
st camocTiiHoi pobotu ctynentiB II-1I1 kypciB. IBano-®pankiBebk: mianpuemens ['omineir O.M.,
2019. 80 c.
XKymbeit M. M., Komruak JI. B. Grammar Exercises for Pre-Intermediate Level Students of Tourism,
Hospitality Industry and Management in Sociocultural Activity. Part . HaBu-MeToa.1MOCIOHHUK J1IsT
caMmocTiiiHO1 po6oTH cTyneHTiB I-1I kypciB. IBano-DpankiBebk: mignpuements ['omineit O. M., 2018.
96 c.
XKymbeit M. M., Koruak JI. B. Grammar Exercises for Pre-Intermediate Level Students of Tourism,
Hospitality Industry and Management in Sociocultural Activity. Part 1l. HaBu-meTo.mociOHUK [11st
camocTiitHoi pobotu cryaenTiB I-1I kypciB. IBano-®pankiBesk: nignpuemens [Nomineit O.M., 2018.
108 c.
Komuak JI. B., Yopua M. M. Professional Conversations for Tourism and Hospitality. Isano-
®pankiscrk, 2014. 60 c.
Yarpak H. I. Business English Organizer. [linoBa aHrjiificbka MOBa: HaBY.-METOM. IMOCIOH. st
CTYJICHTIB Ta BHKJIaJIa4iB BUIIINX HABUAIHHUX 3aKIaaiB. [BaHO-DpankiBehk: ['ocTrHEb, 2009. 148 .
Yarpak H. I. Writing Business Letters: HaB4Y.-MeTOA. MOCIOH. AJI CTYACHTIB BUIIMX HABYAIBHUX
3aknafiB. IBano-dpankisebk: ['octunens, 2011. 60 c.
Kymb6eit M.M., Komryak JI.B. “English for Restaurant Workers” for Intermediate and Upper-
Intermediate Level Students of the Field of Study “24” — “Sevices”. HaBuanpHMi1 MOCIOHUK 3
npodeciiiHol aHriicbKo1 MOBH 11t camocTiiiHoil pobotu ctyaentis 11, 111, IV kypciB ¢akynbreTy
TypU3My CHeIialbHOCTEH Taimy3i 3HaHb “24” — «Cdepa o0cayroByBaHHs» (3a MAPYIHUKAMHI
“English for International Tourism”). IBano-®pankiscek : Cynpyn B. 1., 2022. — 144 c.

Ingpopmayitini pecypcu:
Learning English. British Council. — Pexxum noctyny: https://learnenglishteens.britishcouncil.org
Business Partner. My English Lab (moctyn 3a mepcoHaaIsHHUM KOJIOM).

7. KontakTHa iHdopmanis

Kadenpa [HO3eMHMX MOB 1 KpaiHO3HaBCTBA

M. [BaHO-@pankiBCchK, Byd. ['amunpbka, 201 B. Ayna. 302.
https://kimk.pnu.edu.ua/

Bukiaanau

K. eA1. H., no11. XKymbeit Mapianna MuxaiiniBHa

KonTakTHa indopmanis
BHKJIaa4a

Kymbeii M. M.
marianna.zhumbei@pnu.edu.ua
+380505401315

8. lHoJaiTuka Kypcy
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AxkanemiuHa 100pOYeCHICTH

ATmocdepy A0BipH, B3a€MOPO3YMiHHS, B3a€MONOBaru MOTPiOHO
OynyBatu moaeHHo. [lomiTuka pekTopaTy CIpsSIMOBaHa Ha
aKaJeMigHy JOOPOYECHICTh, MTPO3OPICTh T4 3aKOHHICTH JisSTTBHOCTI.
3amis 1pOro po3podsieHo Ta BHpoBapkeHO «llomokeHHS TIpO
3ano0iranHs akajgeMivyHoro rariatyy, «llonoxenss npo Kowmicito 3
MUTaHb €TUKH Ta akajeMmiuyHoi mobpodecHocT», «Komekc decti
JIBH3  «IlpukapmaTcbkuii HaliOHANBHHUI  yHIBEPCHTET IMeEHI
Credanuka» 1 omyOJiKOBaHO iX Ha caiTi. BukimageHumMu B IHX
JOKYMEHTax MpPUHIUNAMHU (BiIMOBIAAILHOCTI, CIPaBEIIUBOCTI,
aKaJIeMIYHOi CcBOOOJMM, B3aeMoIoBaru, Oe3reku 1 100poOyTy,
3aKOHHOCTI) Ta MpaBWJIaMU TOBEMIHKH CTYJIEHTIB 1 IMpaliBHUKIB
YHIBEpCUTETY, SIKi 0a3ylOTh Ha BIJMOBITHUX 3aKOHAX, U KEPYEThCS
Kadeapa 1HO3EMHMX MOB 1 KpaiHO3HABCTBa Ta Kadeapa roTeabHo-
pPECTOpaHHOI Ta KYypOPTHOI CHOpaBHM Yy CBOIM jdisuibHOCTI. B
yHiBepcuTeTi i€ «l'apsua niHis» 3 pekropoM, «TerxedoH mpoBipn»,
OUTBIIICTh BCTYIHUX ICHHUTIB TIPOBOJUTHCS 3a KOMIT IOTEPHO-
TECTOBUMH TEXHOJIOTISIMH, a ICOUT 3a JOIOMOTOI0 OHJIaiH-
TpaHCHAIII MOXHA TMeperysiiaTy y peaabHoMy 4Yaci. JlisuTbHICTH
kadenpu, peKTopaTy 3 MUTaHb 3aMI00IraHHs Ta BHUSBICHHS KOPYTIIil
3JIIHCHIOETHCS] HA OCHOBI YHHHOT'O 3aKOHOJIABCTBA Y KpaiHH.

IIponycku 3aHATH

BinnpalroBaHHs MpOIyIIEHUX 3aHATh BIIOYBA€ThCS y NEPUINIA ACHb
3a rpadikoM KOHCYJIbTallli BUKJIaJjauya 3 HABYAJIbHOT TUCHHUIUIIHU

BukoHnanus 3aBaiaHHA mi3Hile
BCTAHOBJICHOTO TEPMiHY

Bci 3aBmaHHs 371al0ThCSl Y BCTAHOBJIICHHM TEPMiH, 3a BUHSATKOM
MOBAXKHOI MPUYMUHM Y CTYJICHTA.

HesBignoBigHa moBeaiHKa mia
qyac 3aHATTA

BupimryeTscsi BIANOBIAHO 0 YMHHOTO 3aKOHOJABCTBA YKpaiHH,
CT1aTyTy YHIBEpCHUTETY.

JoaaTkoBi 6aam

BucraBnsioTbes 1iJ 4Yac TNPAKTHYHMX 3aHATh 3a OPHUTIHAJIBHI
BIJIMIOBI/Ii CTY/ICHTIB 3 3asBJICHOI TEMH.

HedopmaabHa ocBiTa

3apaxoBYIOTECS, SK IMIJACYMKOBHI KOHTPOJb, PE3YJIbTAaTH OHJIANH
KypciB Ha 1uatpopmax Coursera, Prometheus, EdEra, sxi
BIiJIMTOBIIAOTH MPOrpaMi HABYAIHHOI JUCIIHILIIHY.

Bukiaagau

K.eA.H., gou.  KymOeit Mapianna MuxaiiniBHa




